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CITY OF CENTRAL, COLORADO

RESOLUTION NO. 16-09
A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF CENTRAL, COLORADO ADOPTING A CITY BILLBOARD BIENNIAL LEASING POLICY ALONG THE CENTRAL CITY (CASINO) PARKWAY
  
WHEREAS, the existing Central City Parkway billboards are owned by the City of Central and each constitutes an Off-site sign, as that term is defined in Section 14-1-50 of the Municipal Code; and 


WHEREAS, pursuant to Section 14-2-30(11) of the Municipal Code, public entities off-site signs are exempt from permitting and review under the City of Central Sign Code; and 


WHEREAS, the City Council desires to create a City billboard biennial leasing policy (the “Billboard Policy”) which will assist with furthering the economic development goals and other goals and policies of the City; and 

WHEREAS, a copy of the Billboard Policy is attached to this Resolution as Exhibit A and is incorporated herein by reference; and


WHEREAS, the City billboards constitute a non-public forum, in that the billboards have never, by tradition or designation, been a forum for public communication; and


WHEREAS, the City has historically leased the City billboards to commercial interests operating only within the limits of the City in order to promote City businesses and to further other articulated goals and policies of City Council; and 

WHEREAS, the City billboards have never been designated as a location for indiscriminate expressive activity by the general public; and 


WHEREAS, the City desires to restrict the content of the billboards in accordance with the Billboard Policy; and 


WHEREAS, the City Council has reviewed the Billboard Policy and has determined it to be reasonable; and 
WHEREAS, Section 7.3(l) of the Home Rule Charter authorizes the City Council to delegate duties to the City Manager that are not inconsistent with the Charter; and

WHEREAS, City Council desires to delegate authority to the City Manager to execute agreements and other documents as are necessary to facilitate and implement the Billboard Policy,

NOW, THEREFORE, BE IT RESOLVED BY THE CITY COUNCIL OF THE CITY OF CENTRAL, COLORADO THAT:

Section 1.  
The foregoing recitals are adopted and incorporated herein as findings of the City Council.
Section 2.
The City Council hereby formally adopts the Billboard Policy more fully described in Exhibit A attached hereto.  

Section 3.
The City Council authorizes the City Manager to execute lease agreements and such other letters, orders, and other documents as may be necessary or desirable to facilitate the successful implementation of the Billboard Policy, as adopted pursuant to this Resolution.  

Section 4.
Effective Date.  This Resolution shall take effect upon its approval by the City Council.

ADOPTED THIS 16th DAY OF FEBRUARY, 2016.
CITY OF CENTRAL, COLORADO
By:














Ronald E. Engels, Mayor
ATTEST:




APPROVED TO FORM:

By:





By:







Reba Bechtel, City Clerk                                     Marcus A. McAskin, City Attorney
EXHIBIT A

CITY OF CENTRAL - BILLBOARD POLICY
I.       PURPOSE OF POLICY: 
The purpose of this Billboard Policy is to provide general guidance regarding the operation and management of the City’s six (6) billboards containing ten (10) total sign faces.  All billboards subject to this Policy and owned and operated by the City of Central.  
The City-owned billboards are a non-public forum.  The billboards have never been a forum for public communication.  The City has historically leased the billboards to commercial interests operating within the corporate boundaries of the City in order to promote City businesses and to further the economic development goals and other goals and policies of the City. 

II.       SCOPE:

This policy governs and establishes: (a) which entities may apply to lease billboard space; (b) the lease rates and other policies regarding the rental of the City billboards; (c) details regarding the lessee selection method; (d) a clear prohibition on the sub-leasing of any City billboards; (e) that revenues generated from the Billboard Lease Program be used primarily for marketing efforts by the City; and (f) that only those entities in good standing under the Billboard Lease Program may participate in future leases.   

III.       DEFINITIONS:

There are no specialized words or terms used in this policy.  Words shall have their general meaning as defined by the Merriam Webster On-line Dictionary, http://www.merriam-webster.com/
IV.       POLICY:

1) The use of the six (6) City-owned billboards should be available to any business or activity operating within the City of Central limits whose success will be shared by the City either directly or indirectly.  
2) The annual cost of the lease should be reasonable and not put an unreasonable financial burden on Central City’s business community, and future adjustments to the lease rates should be tied directly to the Consumer Price Index (CPI).

3) That local non-profits and the City should have a way of promoting local activities and events without competing against local business directly for the use of billboard space.

4) That the lessee selection method must be fair to those Central City businesses and activities interested in leasing billboard space.

5) That the business or activity who receives an offer from the City to enter into a lease agreement with the City be the sole and exclusive user of the leasable sign area for the entire term of the lease.  All leases entered into with the City shall specifically prohibit any sub-leases.  
6) That the funds generated from the Billboard Lease Program be used primarily to fund or assist in funding marketing efforts by the City.

7) That only those businesses or activities without any outstanding billboard lease payments may participate in future leases with the City.
V.       CITY MANAGER MAY AUTHORIZE EXCEPTIONS:
When deemed in the City’s best interest, the City Manager shall have the authority to authorize waivers, exemptions or exceptions to this Billboard Policy.

VI.       Future Minor Amendments to Billboard Policy:  
The City Council hereby authorizes the City Manager to adopt administrative directives consistent with this Billboard Policy and to adopt updates and minor amendments to this Billboard Policy not resulting in any decrease to budgetary revenues from the leasing of the City billboards, which administrative directives or updates or minor amendments to the Billboard Policy shall become effective without need for further approval or ratification by City Council.  The City Manager shall advise the City Council in writing with respect to any amendments to the Billboard Policy that are made by the City Manager pursuant to the authority set forth in this Section VI.
VII. EFFECTIVE DATE:

This Billboard Policy was approved by City Resolution No. 16-09, effective February 16, 2016.
VIII. APPROVAL: 
____________________________________

_______________________

Daniel Miera, City Manager



Date
