PROMOTING
AGRITOURISM

WEAVING IT ALLTOGETHER
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UTILIZE YOUR LOCAL RESOURCES

MAJORITY OF AGRITOURISM COMES
FROM LOCAL RESIDENTS WHO ARE
LOOKING FOR FUN ACTIVITIES AND
PLACES TO VISIT WITH THEIR FAMILIES IN
COLORADO!



START LOCALLY AND BUILD FROM THE
GROUND UP

* Rural areas should collaborate with other tourism development agencies to

enhance the local and state economy.

* Sustainable tourism achieves economic benefits for both you and your

community.

 CREATEAWINWIN FOR EVERYONE!



AGRITOURISM PARTNERSHIPS
BUILDING COMMUNITY




PARTNER WITH LOCAL EVENTS

« IDENTIFY COMMUNITY SEASONAL ACTIVITIES,
FAIRS, OR MUSIC FESTIVALS THAT SUPPORT FARM
AND RANCH ENTERPRISES IN YOUR AREA.




WHAT'S IN YOUR REGION?
WORK TOGETHER
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Important to make good use of local
advertising and food-oriented events to
attract customers. 1
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NETWORKING PAYS OFF

* Are you involved with any organizations that support locally
owned businesses related to agriculture!

* Are there partnerships that can be formed that will support
your new enterprises!

* Who can you partner with in your community who can
support your vision?

* (FROM CO. GOV AGRITOURISM COMMUNITY RESOURCE GUIDE)




LEVERAGE ADVERTISING DOLLARS

* Local County or Chamber can help you advertise in their
newsletters and on websites

* Local Farmers Markets are great places to outreach
* Sponsor Local Events with your Name and Logo

* Local Restaurants and Lodging can put out your brochures




WORD OF MOUITH |5 YOUR BES
ADVERTISEMENT!




STATEWIDE RESOURCES
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Better for you. Better for Colorado.

COLORADO.GOV
Colorado Dept. of Ag




COLORADO FARM FRESH DIRECTORY
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F f COLORADO Abundant Life Organic Farms
Your guide to farmers’ markets, ﬂ g S i

partmaent of Agriculiure
roadside stands, u-picks, restaurants

and agritourism activities

11733 Hig |||w.|-,- 92 Hotchkiss

COLORADO  [TU0770.
FARM FRESH -

Alida's Fruits

1402 C 1/2 Road , Palisade

Aloha Organic Fruit

3525 G Road . Palisade

Ambrosia Farm

43859 E, Arkansas Pl., Bennett




COLORADO RESOURCES & GUIDES

wCCOLORADO

ugrlTOURISM
ASSOCIATION

Connecting Producers |
sMarkets,and Food Lovers
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How can I use MarketMaker?




HOTELS & LODGING

coLoRADO
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The guide for local-food
eaters, craft-beer lovers,
scenic-byway riders,
fresh-fruit pickers,
history-museum
browsers, Wild West
seekers, tiny-lamb

Wl petters, baby-goat
groupies, farm and ranch
fanciers and everything in
between. And there's a
lot in between!

m & Ranch Activities »»

Culinary Activities >»
Historic Places & Districts »>»

Museums >>»

COLORADO TOURISM ONLINE

ARTSY AFFAIRS AT
COLORADO'S CERTIFIED
CREATIVE DISTRICTS

Our painting-Llike landscapes
serve up some serious
inspiration and set the stage
for a love affair with art that
spreads across the state.
Read more

FRESH CONNECTIONS: 12
WAYS TO ENJOY
COLORADO FARM LIVING

Whether you want to pick,
dine or stay, farms and
ranches in the Centennial
State are offering exquisite
agricultural experiences like
no other. Read more



IN THE NATIONAL NEWS

Agriturismo, American style: 8 farm and food
experiences in the USA

I A R M I I AVO R Lindsay Cohn, Special to USATODAY  Published 7:53 a.m. ET June 15, 2018 | Updated 7:27 p.m. ET June 19, 2018
in
FarmStayPlanet
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SOCIAL MEDIA
MARKETING




MARKETING
PROMOTIONS FB & INSTAGRAM
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DON | BE 5H Y

SHARE WHO YOU ARE

CUSTOMERS ARE LOOKING FOR WHAT YOU HAVE

CREATEYOUR BRAND AND LOGOTO
REPRESENT YOU ON ALL PLATFORMS




SOCIAL MEDIA

*BE SOCIAL
* BUILD relationships.
* ENGAGE your audience.

* SHARE ideas and info that support and help
others.




WHO IS YOUR AUDIENCE OR
POTENTIAL CUSTOMER?

 EVALUATE YOUR AUDIENCE
« WHAT ARE CONVEYING OR ASKING FOR?

« Get them INTERESTED and involved in whatever it is you are promoting .
F ol




PROMOTE FACTS
ABOUT YOUR FARM
AND YOUR
PRODUCTS

PEOPLE ARE INTERESTED

IN INFORMATION ABOUT
EVERYTHING YOU DO!

YOUR ANIMALS
YOUR INDUSTRY
PRODUCTS

, based in southern Colorado, is no YOUR STORY

stranger to sunflower oil. Its state-of-the-art facility has YOUR HISTORY
the capacity to produce 12,000 gallons of oil every
single day.




LET YOUR PASSION GUIDE YOU

 MIM BY KIM

« HANDMADE GOAT SOAPS MADE IN
MONTROSE

* KIM INVITES PEOPLE OUT TO PLAY
WITH HER GOATS

e SELLS AT THE MONTROSE FARMERS
MARKET




CREATE INVITING
IMAGES

GLAMPING ISTHE NEW BIG
THING!

People spend 100s of dollars to

stay on someone’s farm in a tent

and do an activity on your

property.

Get Creative!




ENGAGE YOUR AUDIENCE

* Agritourism is a great venue for social
media marketing!

* Pictures make a difference!

Take advantage of this platform as often as
possible. Consider things like:

Raffles

Quizzes

Photo Contests




BE CREATIVE

U PICK EM AND EAT EM’ READY TO RIDE ? COME JOIN US
APPLES!

o .




* Spotlight your
e PRODUCTS- SERVICES
e Events and LOCATION.

e Be sure and share YOUR stories
and products.

* Invite everyone to engage on FB
and spread their passion.

CREATE
EVENTS

Make sure TO CREATE AND
INVITE PEOPLE to your

events!
Events can be a game changer!

Invite friends to cohost your

event and interact.

Encourage friends to check
Interested or Going/ This can help

spread your events quicker.




TOP TIP
STAY ACTIVE

* Post often (Daily is optimal. Minimum 2-3x a week. )
* Ask questions: What'’s your favorite time of year?

* Schedule posts to save time!
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Look for a variety of richly
colored veggies - the
phytonutrients are what gives

them their different colors. . i infor'mation / Educate
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P H O O S Instagram and Facebook will spread your
A R E G O I_ D E N business quickly...... keep sharing!




BUILDING A DREAM TAKES TIME
AND ENERGY.

COLLABORATION
IS THE KEY TO WEAVE THINGS TOGETHER!

LOIS HARVIE
MISSLANE222@GMAIL.COM



