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Quarterly reports due: November 14, 2014; January 31, 2015; April 30, 2015
End of Year report due: August 7, 2015 
(NOTE: CWDC will send out a slightly revised template for the end of year report.)

Region	


Contact for Quarterly Report

(Name/Phone/E-mail)



NOTE:  For each question below, please alert us to any adjustments that you foresee needing to make to your annual plan, as a result of changing conditions since the plan was submitted. 

1. How have you supported the statewide business services alignment work? How many staff have been trained? Is your region actively participating in work groups? Is your region utilizing the newly designed fields in Connecting Colorado? 
























2. Which Sector Partnerships are you actively participating in, and what is your role in each? How have you integrated the work of your business services team with the sector partnerships in your region? Provide examples of data collected through business services that is used to help initiate conversations with sector partnerships and vice versa.




















3. How have you engaged your LWIB and Local Youth Council to support and participate in business services (as advocates) and sector partnerships?  How do you measure this engagement?





















4. What strategies have you begun or continued to increase enrollments in each of the following categories: Adult, Dislocated Worker, and Youth? How many individuals have you served in each category, compared to your targets? 





















5. How many success stories or case studies did you post to the Workforce Investment Works website this quarter? Please provide a list with links, if already published. If you did not meet the agreed upon requirement of three items per quarter, provide a statement of how you plan to make up for those in the next quarter. What outreach efforts did you employ to drive traffic to the site? 
















6. What other outreach strategies have you employed? What types? Targeting which audiences? Please report measurable results, such as the number of businesses posting jobs, number of individuals accessing services, number of hits to websites, etc.











7. How have you conducted outreach to promote your LWIB and Youth Council to business and required partners?  Are they currently composed of at least 51% business?








8. What strategies have you employed to increase collaboration with other partners in the development of industry-driven career pathways?  What results have you seen in doing this work?









Thank you!
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