
 
 
 

ATTACHMENT 1 
EXCERPT FROM OMB CIRCULAR A-87 

 
1. Advertising and public relations costs.  

a. The term advertising costs means the costs of advertising media and corollary administrative 
costs. Advertising media include magazines, newspapers, radio and television, direct mail, 
exhibits, electronic or computer transmittals, and the like.  
 
b. The term public relations includes community relations and means those activities dedicated to 
maintaining the image of the governmental unit or maintaining or promoting understanding and 
favorable relations with the community or public at large or any segment of the public.  
 
c. The only allowable advertising costs are those which are solely for:  

(1) The recruitment of personnel required for the performance by the governmental unit 
of obligations arising under a Federal award;  
(2) The procurement of goods and services for the performance of a Federal award;  
(3) The disposal of scrap or surplus materials acquired in the performance of a Federal 
award except when governmental units are reimbursed for disposal costs at a 
predetermined amount; or  
(4) Other specific purposes necessary to meet the requirements of the Federal award.  

 
d. The only allowable public relations costs are:  

(1) Costs specifically required by the Federal award;  
(2) Costs of communicating with the public and press pertaining to specific activities or 
accomplishments which result from performance of Federal awards (these costs are 
considered necessary as part of the outreach effort for the Federal award); or  
(3) Costs of conducting general liaison with news media and government public relations 
officers, to the extent that such activities are limited to communication and liaison 
necessary keep the public informed on matters of public concern, such as notices of 
Federal contract/grant awards, financial matters, etc.  

 
e. Costs identified in subsections c and d if incurred for more than one Federal award or for both 
sponsored work and other work of the governmental unit, are allowable to the extent that the 
principles in Attachment A, sections E. (“Direct Costs”) and F. (“Indirect Costs”) are observed.  
 
f. Unallowable advertising and public relations costs include the following:  

(1) All advertising and public relations costs other than as specified in subsections c, d, 
and e;  
(2) Costs of meetings, conventions, convocations, or other events related to other 
activities of the governmental unit, including:  

(a) Costs of displays, demonstrations, and exhibits;  
(b) Costs of meeting rooms, hospitality suites, and other special facilities used in 
conjunction with shows and other special events; and  
(c) Salaries and wages of employees engaged in setting up and displaying 
exhibits, making demonstrations, and providing briefings;  

(3) Costs of promotional items and memorabilia, including models, gifts, and souvenirs;  
(4) Costs of advertising and public relations designed solely to promote the governmental 
unit. 



 
 
 

EXCERPT FROM THE WAGNER-PEYSER ACT 
 

SEC. 13.(b)(2) No funds paid under this Act may be used by any State for advertising in newspapers for 
high paying jobs unless such State submits an annual report to the Secretary beginning in December 1984 
concerning such advertising and the justifications therefore, and the justification may include that such 
jobs are part of a State industrial development effort. 
 

EXCERPT FROM THE WAGNER-PEYSER REGULATIONS 
 
20 CFR Part 600-699 
652.8 (c) (4) Cost of promotional and informational activities consistent with the provisions of the Act, 
describing services offered by employment security agencies, job openings, labor market information, and 
similar items are allowable. 
 


