
 

Excerpt from THE FEDERAL TRADE COMMISSIONS USED MOTOR 

VEHICLE TRADE REGULATION RULE 
 

16 C.F.R. § 455.1   General duties of a used vehicle dealer; definitions. 

(a) It is a deceptive act or practice for any used vehicle dealer, when that dealer sells or offers for 

sale a used vehicle in or affecting commerce as commerce is defined in the Federal Trade 

Commission Act: 
 

 

(1) To misrepresent the mechanical condition of a used vehicle; 
 

 

(2) To misrepresent the terms of any warranty offered in connection with the sale of a used 

vehicle; and 
 

 

(3) To represent that a used vehicle is sold with a warranty when the vehicle is sold without any 

warranty. 
 

 

(b) It is an unfair act or practice for any used vehicle dealer, when that dealer sells or offers for 

sale a used vehicle in or affecting commerce as commerce is defined in the Federal Trade 

Commission Act: 
 

 

(1) To fail to disclose, prior to sale, that a used vehicle is sold without any warranty; and 
 

 

(2) To fail to make available, prior to sale, the terms of any written warranty offered in 

connection with the sale of a used vehicle. 
 

 

(c) The Commission has adopted this Rule in order to prevent the unfair and deceptive acts or 

practices defined in paragraphs (a) and (b). It is a violation of this Rule for any used vehicle 

dealer to fail to comply with the requirements set forth in §§455.2 through 455.5 of this part. If a 

used vehicle dealer complies with the requirements of §§455.2 through 455.5 of this part, the 

dealer does not violate this Rule. 

 
16 C.F.R § 455.2   Consumer sales—window form. 

(a) General duty. Before you offer a used vehicle for sale to a consumer, you must prepare, fill in 

as applicable and display on that vehicle a “Buyers Guide” as required by this Rule. 

 
(1) The Buyers Guide shall be displayed prominently and conspicuously in any location on a 

vehicle and in such a fashion that both sides are readily readable. You may remove the form 

temporarily from the vehicle during any test drive, but you must return it as soon as the test drive 

is over. 
 

 

(2) The capitalization, punctuation and wording of all items, headings, and text on the form must 

be exactly as required by this Rule. The entire form must be printed in 100% black ink on a 



 

white stock no smaller than 11 inches high by 71/4inches wide in the type styles, sizes and 

format indicated. 

 
§ 455.3   Window form. 

(a) Form given to buyer. Give the buyer of a used vehicle sold by you the window form 

displayed under §455.2 containing all of the disclosures required by the Rule and reflecting the 

warranty coverage agreed upon. If you prefer, you may give the buyer a copy of the original, so 

long as that copy accurately reflects all of the disclosures required by the Rule and the warranty 

coverage agreed upon. 
 

 

(b) Incorporated into contract. The information on the final version of the window form is 

incorporated into the contract of sale for each used vehicle you sell to a consumer. Information 

on the window form overrides any contrary provisions in the contract of sale. To inform the 

consumer of these facts, include the following language conspicuously in each consumer 

contract of sale: 
 

 

The information you see on the window form for this vehicle is part of this contract. Information 

on the window form overrides any contrary provisions in the contract of sale. 

 
§ 455.5   Spanish language sales. 

If you conduct a sale in Spanish, the window form required by §455.2 and the contract 

disclosures required by §455.3 must be in that language. You may display on a vehicle both an 

English language window form and a Spanish language translation of that form. 

Link to 16 C.F.R. 455 

http://ecfr.gpoaccess.gov/cgi/t/text/text- 

idx?type=simple;c=ecfr;cc=ecfr;sid=e6c06a668325c941e7ae36940cac821a;idno=16;region=DIV1;q1=455;rgn 

=div5;view=text;node=16%3A1.0.1.4.57 
 
 

Excerpt from the General Instructions for IRS Form 8300 
 

 

Who must file. Each person engaged in a trade or business who, in the course of that trade or 

business, receives more than $10,000 in cash in one transaction or in two or more related 

transactions, must file Form 8300. Any transactions conducted between a payer (or its agent) and 

the recipient in a 24-hour period are related transactions. 

http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3De6c06a668325c941e7ae36940cac821a%3Bidno%3D16%3Bregion%3DDIV1%3Bq1%3D455%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D16%3A1.0.1.4.57
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3De6c06a668325c941e7ae36940cac821a%3Bidno%3D16%3Bregion%3DDIV1%3Bq1%3D455%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D16%3A1.0.1.4.57
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3De6c06a668325c941e7ae36940cac821a%3Bidno%3D16%3Bregion%3DDIV1%3Bq1%3D455%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D16%3A1.0.1.4.57


 
 

Transactions are considered related even if they occur over a period of more than 24 hours if the 

recipient knows, or has reason to know, that each transaction is one of a series of connected 

transactions. 
 

When to file. File Form 8300 by the 15th day after the date the cash was received. If that date 

falls on a Saturday, Sunday, or legal holiday, file the form on the next business day. 
 

Keep a copy of each Form 8300 for 5 years from the date you file it. 

 
Statement to be provided. You must give a written or electronic statement to each person 

named on a required Form 8300 on or before January 31 of the year following the calendar year 

in which the cash is received. The statement must show the name, telephone number, and address 

of the information contact for the business, the aggregate amount of reportable cash received, 

and that the information was furnished to the IRS. 

Keep a copy of the statement for your records. 

Multiple payments. If you receive more than one cash payment for a single transaction or for 

related transactions, you must report the multiple payments any time you receive a total amount 

that exceeds $10,000 within any 12-month period. Submit the report within 15 days of the date 

you receive the payment that Taxpayer identification number (TIN). 

You must furnish the correct TIN of the person or persons from whom you receive the cash and, 

if applicable, the person or persons on whose behalf the transaction is being conducted. You may 

be subject to penalties for an incorrect or missing TIN. 

 
Penalties. You may be subject to penalties if you fail to file a correct and complete Form 8300 

on time and you cannot show that the failure was due to reasonable cause. You may also be 

subject to penalties if you fail to furnish timely a correct and complete statement 

to each person named in a required report. A minimum penalty of $25,000 may be imposed if the failure 

is due to an intentional or willful disregard of the cash reporting requirements. 

 
Link To IRS Form 8300 Instructions 

http://www.irs.gov/businesses/small/article/0,,id=148857,00.html 

 
Excerpt from Regulation Z 

 
12 C.F.R. § 226.1   Authority, purpose, coverage, organization, enforcement, and liability. 

(a) Authority. This regulation, known as Regulation Z, is issued by the Board of Governors of the 

Federal Reserve System to implement the federal Truth in Lending Act, which is contained in 

title I of the Consumer Credit Protection Act, as amended (15 U.S.C. 1601 et seq. ). 

http://www.irs.gov/businesses/small/article/0%2C%2Cid%3D148857%2C00.html


 

This regulation also implements title XII, section 1204 of the Competitive Equality Banking Act 

of 1987 (Pub. L. 100–86, 101 Stat. 552). Information-collection requirements contained in this 

regulation have been approved by the Office of Management and Budget under the provisions of 

44 U.S.C. 3501 et seq. and have been assigned OMB No. 7100–0199. 
 

 

(b) Purpose. The purpose of this regulation is to promote the informed use of consumer credit by 

requiring disclosures about its terms and cost. The regulation also gives consumers the right to 

cancel certain credit transactions that involve a lien on a consumer's principal dwelling, regulates 

certain credit card practices, and provides a means for fair and timely resolution of credit billing 

disputes. The regulation does not generally govern charges for consumer credit, except that 

several provisions in Subpart G set forth special rules addressing certain charges applicable to 

credit card accounts under an open-end (not home-secured) consumer credit plan. The regulation 

requires a maximum interest rate to be stated in variable-rate contracts secured by the consumer's 

dwelling. It also imposes limitations on home-equity plans that are subject to the requirements of 

§226.5b and mortgages that are subject to the requirements of §226.32. The regulation prohibits 

certain acts or practices in connection with credit secured by a consumer's principal dwelling. 

The regulation also regulates certain practices of creditors who extend private education loans as 

defined in §226.46(b)(5). 
 

SUBPART C - CLOSED-END CREDIT SALES 

 
12 C.F.R § 226.24   Advertising. 

(a) Actually available terms. If an advertisement for credit states specific credit terms, it shall 

state only those terms that actually are or will be arranged or offered by the creditor. 

 
(b) Clear and conspicuous standard. Disclosures required by this section shall be made clearly 

and conspicuously. 

 
(c) Advertisement of rate of finance charge. If an advertisement states a rate of finance charge, it 

shall state the rate as an “annual percentage rate,” using that term. If the annual percentage rate 

may be increased after consummation, the advertisement shall state that fact. If an advertisement 

is for credit not secured by a dwelling, the advertisement shall not state any other rate, except 

that a simple annual rate or periodic rate that is applied to an unpaid balance may be stated in 

conjunction with, but not more conspicuously than, the annual percentage rate. If an 

advertisement is for credit secured by a dwelling, the advertisement shall not state any other rate, 

except that a simple annual rate that is applied to an unpaid balance may be stated in conjunction 

with, but not more conspicuously than, the annual percentage rate. 

 
(d) Advertisement of terms that require additional disclosures —(1) Triggering terms. If any of 

the following terms is set forth in an advertisement, the advertisement shall meet the 

requirements of paragraph (d)(2) of this section: 

 
 (i) The amount or percentage of any downpayment. 



 
 

(ii) The number of payments or period of repayment. 

 
(iii) The amount of any payment. 

 
(iv) The amount of any finance charge. 

 

 
(2) Additional terms. An advertisement stating any of the terms in paragraph (d)(1) of this 

section shall state the following terms,
49 

as applicable (an example of one or more typical 
extensions of credit with a statement of all the terms applicable to each may be used): 
49 

[Reserved] 
 

 

(i) The amount or percentage of the downpayment. 
 

 

(ii) The terms of repayment, which reflect the repayment obligations over the full term of the 

loan, including any balloon payment. 
 

 

(iii) The “annual percentage rate,” using that term, and, if the rate may be increased after 

consummation, that fact. 
 

 

(e) Catalogs or other multiple-page advertisements; electronic advertisements —(1) If a catalog 

or other multiple-page advertisement, or an electronic advertisement (such as an advertisement 

appearing on an Internet Web site), gives information in a table or schedule in sufficient detail to 

permit determination of the disclosures required by paragraph (d)(2) of this section, it shall be 

considered a single advertisement if— 
 

 

(i) The table or schedule is clearly and conspicuously set forth; and 
 

 

(ii) Any statement of the credit terms in paragraph (d)(1) of this section appearing anywhere else 

in the catalog or advertisement clearly refers to the page or location where the table or schedule 

begins. 
 

 

(2) A catalog or other multiple-page advertisement or an electronic advertisement (such as an 

advertisement appearing on an Internet Web site) complies with paragraph (d)(2) of this section 

if the table or schedule of terms includes all appropriate disclosures for a representative scale of 

amounts up to the level of the more commonly sold higher-priced property or services offered. 

Link to 12 C.F.R. 226 

http://ecfr.gpoaccess.gov/cgi/t/text/text- 

idx?c=ecfr&sid=4bc8c0507c621c0af320a09b43b55486&rgn=div5&view=text&node=12:3.0.1.1.7&idno=12#P 

artTop 

http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?c=ecfr&amp;sid=4bc8c0507c621c0af320a09b43b55486&amp;rgn=div5&amp;view=text&amp;node=12%3A3.0.1.1.7&amp;idno=12&amp;PartTop
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?c=ecfr&amp;sid=4bc8c0507c621c0af320a09b43b55486&amp;rgn=div5&amp;view=text&amp;node=12%3A3.0.1.1.7&amp;idno=12&amp;PartTop
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?c=ecfr&amp;sid=4bc8c0507c621c0af320a09b43b55486&amp;rgn=div5&amp;view=text&amp;node=12%3A3.0.1.1.7&amp;idno=12&amp;PartTop


 a) General rule. An advertisement for a consumer lease may state that a specific lease of  
property at specific amounts or terms is available only if the lessor usually and customarily 

leases or will lease the property at those amounts or terms.  
 

 

Excerpt from Regulation M 
 

12 C.F.R. § 213.1   Authority, scope, purpose, and enforcement. 

(a) Authority. The regulation in this part, known as Regulation M, is issued by the Board of 

Governors of the Federal Reserve System to implement the consumer leasing provisions of the 

Truth in Lending Act, which is Title I of the Consumer Credit Protection Act, as amended (15 

U.S.C. 1601 et seq. ). Information collection requirements contained in this regulation have been 
approved by the Office of Management and Budget under the provisions of 44 U.S.C. 3501 et 

seq. and have been assigned OMB control number 7100–0202. 
 

 

(b) Scope and purpose. This part applies to all persons that are lessors of personal property under 

consumer leases as those terms are defined in §213.2(e)(1) and (h). The purpose of this part is: 
 

 

(1) To ensure that lessees of personal property receive meaningful disclosures that enable them 

to compare lease terms with other leases and, where appropriate, with credit transactions; 
 

 

(2) To limit the amount of balloon payments in consumer lease transactions; and 
 

 

(3) To provide for the accurate disclosure of lease terms in advertising. 
 

 

(c) Enforcement and liability. Section 108 of the act contains the administrative enforcement 

provisions. Sections 112, 130, 131, and 185 of the act contain the liability provisions for failing 

to comply with the requirements of the act and this part. 

 
12 C.F.R. § 213.7   Advertising. 

( 
 
 
 
 

(b) Clear and conspicuous standard. Disclosures required by this section shall be made clearly 

and conspicuously. 

 
(1) Amount due at lease signing or delivery. Except for the statement of a periodic payment, any 

affirmative or negative reference to a charge that is a part of the disclosure required under 

paragraph (d)(2)(ii) of this section shall not be more prominent than that disclosure. 

 
(2) Advertisement of a lease rate. If a lessor provides a percentage rate in an advertisement, the 

rate shall not be more prominent than any of the disclosures in §213.4, with the exception of the 

notice in §213.4(s) required to accompany the rate; and the lessor shall not use the term “annual 

percentage rate,” “annual lease rate,” or equivalent term. 



 
 

 

(c) Catalogs or other multipage advertisements; electronic advertisements. A catalog or other 

multipage advertisement , or an electronic advertisement (such as an advertisement appearing on 

an Internet Web site), that provides a table or schedule of the required disclosures shall be 

considered a single advertisement if, for lease terms that appear without all the required 

disclosures, the advertisement refers to the page or pages on which the table or schedule appears. 

 
(d) Advertisement of terms that require additional disclosure —(1) Triggering terms. An 

advertisement that states any of the following items shall contain the disclosures required by 

paragraph (d)(2) of this section, except as provided in paragraphs (e) and (f) of this section: 

 
(i) The amount of any payment; or 

 
(ii) A statement of any capitalized cost reduction or other payment (or that no payment is 

required) prior to or at consummation or by delivery, if delivery occurs after consummation. 

 
(2) Additional terms. An advertisement stating any item listed in paragraph (d)(1) of this section 

shall also state the following items: 

 
(i) That the transaction advertised is a lease; 

 
(ii) The total amount due prior to or at consummation or by delivery, if delivery occurs after 

consummation; 

 
(iii) The number, amounts, and due dates or periods of scheduled payments under the lease; 

 
(iv) A statement of whether or not a security deposit is required; and 

 
(v) A statement that an extra charge may be imposed at the end of the lease term where the 

lessee's liability (if any) is based on the difference between the residual value of the leased 

property and its realized value at the end of the lease term. 
 

 

(e) Alternative disclosures—merchandise tags. A merchandise tag stating any item listed in 

paragraph (d)(1) of this section may comply with paragraph (d)(2) of this section by referring to 

a sign or display prominently posted in the lessor's place of business that contains a table or 

schedule of the required disclosures. 
 

 

(f) Alternative disclosures—television or radio advertisements —(1) Toll-free number or print 

advertisement. An advertisement made through television or radio stating any item listed in 

paragraph (d)(1) of this section complies with paragraph (d)(2) of this section if the 

advertisement states the items listed in paragraphs (d)(2)(i) through (iii) of this section, and: 
 

 

(i) Lists a toll-free telephone number along with a reference that such number may be used by 

consumers to obtain the information required by paragraph (d)(2) of this section; or 



 
 

 
 

(ii) Directs the consumer to a written advertisement in a publication of general circulation in the 

community served by the media station, including the name and the date of the publication, with 

a statement that information required by paragraph (d)(2) of this section is included in the 

advertisement. The written advertisement shall be published beginning at least three days before 

and ending at least ten days after the broadcast. 
 

 

(2) Establishment of toll-free number. (i) The toll-free telephone number shall be available for no 

fewer than ten days, beginning on the date of the broadcast. 
 

 

(ii) The lessor shall provide the information required by paragraph (d)(2) of this section orally, or 

in writing upon request. 

Link to 12 C.F.R. 213 

http://ecfr.gpoaccess.gov/cgi/t/text/text- 

idx?type=simple;c=ecfr;cc=ecfr;sid=31ddee132b3eaac6e8305f8f7914b8a5;idno=12;region=DIV1;q1=213;rgn 

=div5;view=text;node=12%3A2.0.1.1.14 
 

 
Excerpt from 15 U.S.C. 1233 – REGARDING MONRONEY LABELS 

 

TITLE 15--COMMERCE AND TRADE 

 
CHAPTER 28--DISCLOSURE OF AUTOMOBILE INFORMATION 

 
Sec. 1233. Violations and penalties 

 
(a) Failure to affix required label 

Any manufacturer of automobiles distributed in commerce who 

willfully fails to affix to any new automobile manufactured or imported 

by him the label required by section 1232 of this title shall be fined not more than $1,000. Such 

failure with respect to each automobile shall constitute a separate offense. 

 
(b) Failure to endorse required label 

 
Any manufacturer of automobiles distributed in commerce who willfully fails to endorse 

clearly, distinctly and legibly any label as required by section 1232 of this title, or who makes a 

false endorsement of any such label, shall be fined not more than $1,000. Such failure or false 

endorsement with respect to each automobile shall constitute a separate offense. 
 

 (c) Removal, alteration, or illegibility of required label 

http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3D31ddee132b3eaac6e8305f8f7914b8a5%3Bidno%3D12%3Bregion%3DDIV1%3Bq1%3D213%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D12%3A2.0.1.1.14
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3D31ddee132b3eaac6e8305f8f7914b8a5%3Bidno%3D12%3Bregion%3DDIV1%3Bq1%3D213%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D12%3A2.0.1.1.14
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3D31ddee132b3eaac6e8305f8f7914b8a5%3Bidno%3D12%3Bregion%3DDIV1%3Bq1%3D213%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D12%3A2.0.1.1.14


 

 

Any person who willfully removes, alters, or renders illegible any label affixed to a new 

automobile pursuant to section 1232 of this title, or any endorsement thereon, prior to the time 

that such automobile is delivered to the actual custody and possession of the 

ultimate purchaser of such new automobile, except where the manufacturer relabels the 

automobile in the event the same is rerouted, repurchased, or reacquired by the manufacturer of 

such automobile, shall be fined not more than $1,000, or imprisoned not more than one year, or 

both. Such removal, alteration, or rendering illegible with respect to each automobile shall 

constitute a separate offense. 

 
Link to 15 U.S.C. 1233 

http://uscode.house.gov/download/pls/15C28.txt 

§ 10-4-619 C.R.S. - Coverage compulsory. 
 

(1) Every owner of a motor vehicle who operates the motor vehicle on the public highways of 

this state or who knowingly permits the operation of the motor vehicle on the public highways 

of this state shall have in full force and effect a complying policy under the terms of this part 6 

covering the said motor vehicle, and any owner who fails to do so shall be subject to the 

sanctions provided under sections 42-4-1409 and 42-7-301, C.R.S., of the "Motor Vehicle 

Financial Responsibility Act". This section shall not apply to persons who hold a current and 

valid certificate of self-insurance pursuant to section 10-4-624. 
 

 

EXCERPTS FROM THE Federal Statutes and Regulations pertaining to 

odometers 
 

The federal statutes used in odometer tampering prosecutions include the federal odometer 

statute (known as the Truth in Mileage Act) which since 1994 has been codified at 49 U.S.C. §§ 

32701-32711). 

 
-The odometer tampering prohibition is  49 U.S.C. § 32703(2). 

-If a person replaces an odometer,  49 U.S.C. § 32704 directs what must then happen. 

-False odometer disclosure statements are prohibited by 49 U.S.C. § 32705(a)(2). 

-The regulations referred to in the odometer disclosure statement statute are found in 49 

C.F.R. Part 580. 

-The criminal penalty provision is 49 U.S.C. § 32709(b). 

 
49 U.S.C. Section 32703. Preventing tampering 

 
A person may not - 

(1) advertise for sale, sell, use, install, or have installed, a device that makes an odometer of 

a motor vehicle register a  mileage different from the mileage the vehicle was driven, as 

registered by the odometer within the designed tolerance of the   manufacturer of the odometer; 

http://uscode.house.gov/download/pls/15C28.txt


 

 

(2) disconnect, reset, alter, or have disconnected, reset, or altered, an odometer of a motor 

vehicle intending to change the mileage registered by the odometer; 

(3) with intent to defraud, operate a motor vehicle on a street, road, or highway if the person 

knows that the odometer of the vehicle is disconnected or not operating; or 

(4) conspire to violate this section or section 32704 or 32705 

of this title. 

 
49 U.S.C. Section 32704. Service, repair, and replacement 

 
(a) Adjusting Mileage. - A person may service, repair, or replace an odometer of a motor 

vehicle if the mileage registered by the odometer remains the same as before the service, repair, 

or replacement.  If the mileage cannot remain the same - 

(1) the person shall adjust the odometer to read zero; and 

(2) the owner of the vehicle or agent of the owner shall attach 

a written notice to the left door frame of the vehicle specifying 

the mileage before the service, repair, or replacement and the 

date of the service, repair, or replacement. 
 

(b) Removing or Altering Notice. - A person may not, with intent to defraud, remove or alter 

a notice attached to a motor vehicle as required by this section. 

 
49 U.S.C. Section 32705. Disclosure requirements on transfer of motor vehicles 

 
(a)(1) Disclosure Requirements. - Under regulations prescribed by the Secretary of 

Transportation that include the way in which information is disclosed and retained under this 

section, a person transferring ownership of a motor vehicle shall give the transferee the following 

written disclosure: 
 

(A) Disclosure of the cumulative mileage registered on the 

odometer. 

(B) Disclosure that the actual mileage is unknown, if the transferor knows that the odometer 

reading is different from the number of miles the vehicle has actually traveled. 
 

(2) A person transferring ownership of a motor vehicle may not violate a regulation 

prescribed under this section or give a false statement to the transferee in making the disclosure 

required by such a regulation. 
 

(3) A person acquiring a motor vehicle for resale may not accept a written disclosure under 

this section unless it is complete. 
 

(4)(A) This subsection shall apply to all transfers of motor vehicles (unless otherwise 

exempted by the Secretary by regulation), except in the case of transfers of new motor vehicles 

from a vehicle manufacturer jointly to a dealer and a person engaged in the business of renting or 

leasing vehicles for a period of 30 days or less. 



 

 

(B) For purposes of subparagraph (A), the term "new motor vehicle" means any motor 

vehicle driven with no more than the limited use necessary in moving, transporting, or road 

testing such vehicle prior to delivery from the vehicle manufacturer to a dealer, but in no event 

shall the odometer reading of such vehicle exceed 300 miles. 
 

(5) The Secretary may exempt such classes or categories of vehicles as the Secretary deems 

appropriate from these requirements. Until such time as the Secretary amends or modifies the 

regulations set forth in 49 CFR 580.6, such regulations shall have full force and effect. 

 
TITLE 49--TRANSPORTATION 

PART 580--ODOMETER DISCLOSURE REQUIREMENTS 

Sec. 580.8   Odometer disclosure statement retention. 

(a) Dealers and distributors of motor vehicles who are required by this part to execute an  

odometer disclosure statement shall retain for five years a photostat, carbon or other facsimile  

copy of each odometer mileage statement which they issue and receive. They shall retain all  

odometer disclosure statements at their primary place of business in an order that is appropriate 

to business requirements and that permits systematic retrieval.  

 
(b) Lessors shall retain, for five years following the date they transfer ownership of the leased 

vehicle, each odometer disclosure statement which they receive from a lessee. They shall retain 

all odometer disclosure statements at their primary place of business in an order that is 

appropriate to business requirements and that permits systematic retrieval. 

 
(c) Dealers and distributors of motor vehicles who are granted a power of attorney by their 

transferor pursuant to §580.13, or by their transferee pursuant to §580.14, shall retain for five 

years a photostat, carbon, or other facsimile copy of each power of attorney that they receive. 

They shall retain all powers of attorney at their primary place of business in an order that is 

appropriate to business requirements and that permits systematic retrieval. 

[53 FR 29476, Aug. 5, 1988, as amended at 54 FR 35888, Aug. 30, 1989] 

Sec. 580.9   Odometer record retention for auction companies. 
 
Each auction company shall establish and retain at its primary place of business in an order that 

is appropriate to business requirements and that permits systematic retrieval, for five years 

following the date of sale of each motor vehicle, the following records: 
 

 

(a) The name of the most recent owner (other than the auction company); 

(b) The name of the buyer; 

(c) The vehicle identification number; and 
 

 

(d) The odometer reading on the date which the auction company took possession of the motor 

vehicle. 



 

 
 

Sec. 580.17  Exemptions. 
 

Notwithstanding the requirements of Secs. 580.5 and 580.7: 
 

(a) A transferor or a lessee of any of the following motor vehicles need not disclose the 

vehicle's odometer mileage: 
 

(1) A vehicle having a Gross Vehicle Weight Rating, as defined in Sec. 571.3 of this title, of 

more than 16,000 pounds; 
 

    (2) A vehicle that is not self-propelled; 
 

(3) A vehicle that was manufactured in a model year beginning at least ten years before 

January 1 of the calendar year in which the transfer occurs; or 
 

(4) A vehicle sold directly by the manufacturer to any agency of the United States in 

conformity with contractual specifications. 
 

(b) A transferor of a new vehicle prior to its first transfer for purposes other than resale need 

not disclose the vehicle's odometer mileage. 
 

(c) A lessor of any of the vehicles listed in paragraph (a) of this section need not notify the 

lessee of any of these vehicles of the 

disclosure requirements of Sec. 580.7. 

 
Link to Federal Truth In Mileage Act http://ecfr.gpoaccess.gov/cgi/t/text/text- 

idx?type=simple;c=ecfr;cc=ecfr;sid=77a9a40411e6bcf5d561e2c2d5fa1e1a;idno=49;region= 

DIV1;q1=580;rgn=div5;view=text;node=49%3A7.1.1.1.9#49:7.1.1.1.9.0.1.8 
 

http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3D77a9a40411e6bcf5d561e2c2d5fa1e1a%3Bidno%3D49%3Bregion%3DDIV1%3Bq1%3D580%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D49%3A7.1.1.1.9&amp;49%3A7.1.1.1.9.0.1.8
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3D77a9a40411e6bcf5d561e2c2d5fa1e1a%3Bidno%3D49%3Bregion%3DDIV1%3Bq1%3D580%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D49%3A7.1.1.1.9&amp;49%3A7.1.1.1.9.0.1.8
http://ecfr.gpoaccess.gov/cgi/t/text/text-idx?type=simple%3Bc%3Decfr%3Bcc%3Decfr%3Bsid%3D77a9a40411e6bcf5d561e2c2d5fa1e1a%3Bidno%3D49%3Bregion%3DDIV1%3Bq1%3D580%3Brgn%3Ddiv5%3Bview%3Dtext%3Bnode%3D49%3A7.1.1.1.9&amp;49%3A7.1.1.1.9.0.1.8

