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Why Watchable Wildlife?

LOTTERY.

It can begin at any age and
everyone can participate. It can
be five minutes or five hours. It

can be rural or urban. It can be in your own backyard or it can be in one Since each animal is uniquely adapted to survive in a very specific habitat,
of Colorado’s open spaces or state parks. Watching wildlife is a lifelong many cannot live anywhere else. It's the place wild animals live and is
experience. From the eastern plains, to the mountains, to the western comprised of four factors necessary for life: food, water, shelter, and
slope—anywhere you go in Colorado, wildlife is there. Colorado is home space. If a given area can'’t provide the right combination of food, water,
to over 960 species of wildlife and Coloradans of all ages can enjoy the shelter, or space for a species, that place becomes uninhabitable for that
wonder and excitement of our treasured wildlife. animal. As land in our state is developed for urban, agricultural, residential,

industrial, and intensive recreational uses, it is largely lost as diverse

The number and interest of wildlife viewers in Colorado is increasing. wildlife habitat

From the sleek pronghorn antelope to the tiger swallowtail butterfly,
wildlife comes in all shapes and sizes. Mammals, birds, fish, reptiles, and When viewing Colorado’s vast wildlife population, remember to act
even aquatic mollusks make up the different species of Colorado’s varied responsibly around wild animals and respect the environment:
wildlife. Colorado has one of the most varied landscapes in the United
States. It is comprised of nine different eco-systems—from grasslands to
alpine tundra. Knowing these eco-systems and learning the animals that * Don't make a path
live there will help you see more wildlife. .

* Tread softly

Don’t disturb the flowers, seeds, or vegetation

Colorado wildlife have faced many threats over the last century and a * Leave no litter
half. But today one single enemy looms as the greatest threat to wildlife

in our state—Iloss of habitat. In simplest terms, habitat is home. For
wildlife, habitat selection is not a matter of choice; it is a matter of survival.

* Don't alter the environment by feeding the animals

Photos © Ron Drummond, www.rwdrummond.com
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Colorado Lottery dollars, through Great Outdoors Colorado (GOCO), assist the Colorado Division of Wildlife in its efforts to acquire and enhance wildlife

habitat including wetlands; to improve the status of species with the ultimate goal of delisting or preventing them from being listed under the
federal Threatened and Endangered Species Program; to provide youth education; and to provide wildlife viewing opportunities.

Viewing and Safety Tips:

Special thanks to the Division of Wildlife for their commitment to watch wildlife and the lottery funded Project WILD. Project WILD (WILD) is one of
the most widely-used conservation and environmental education programs among educators of students in kindergarten through high school.

Time your outing for dusk or dawn,
when wildlife are most active.

Find a likely spot for animal activity, sit
quietly and wait for wildlife to emerge.

Keep your distance, both for your safety
and theirs—use binoculars and scopes.

Avoid sudden movement or loud
noises—move slowly and quietly.

Use all your senses, including smelling
and hearing.

Be patient.

e Wear muted colors and quiet
fabrics.

* Leave pets at home.

So, load up the car, and go see some

of the critical critters that make our

state a wildlife wonderland!

Wildlife is valuable to

everyone and

belongs to all of us

collectively. We all

have an impact on nature.

The future of wildlife depends on all of us.
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
Red Fox

1 2 Hanukkah 3 4 The red fox lives in riparian
woodland and wetlands on the plains
and in forest-edge communities in the
mountains. Red foxes have increased
greatly with the growth of irrigated

agriculture on the plains, and are
most active at dawn and dusk.
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

1 New Year's Day Great Horned Owl

Great horned owls are the largest
of the “tufted” owls in North America.
Great horned owls are mainly
nocturnal, but they will hunt night
or day. They feed on a variety of
animals including waterfowl, rabbits,
squirrels, marshbirds, hawks, rodents,
frogs, eels, fish, and insects.
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

Canada Geese
1 2 3 4 5 Year-round residents, the Canada
goose is a well-known Colorado

waterfowl. Canada geese that do
migrate through the state can fly as
far north as Alaska and Canada in the
summer, and as far south as Texas,
southern California and sometimes
parts of Mexico in the winter.
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March 2011

Black Bear

1 2 3 4 5 Black bears are the largest of

Colorado’s omnivores. In Colorado,
the largest populations of black bears
live in areas where there is Gambel’s

oak and aspen, near open areas of
chokecherry and serviceberry bushes.

A black bear may have a range
from 10 to 250 square miles.
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Mute Swan

1 2 Although not a native of Colorado,
the mute swan is a migratory bird

that travels through the state.
The Mute Swan is less vocal, and
the most familiar sound associated

with Mute Swan is the vibrant

throbbing of the wings in flight.
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. Broad-tailed Hummer
1 2 3 4 5 Cinco de Mayo 6 7 Hummingbirds are uniquely
American—North, Central, and

South American. Of the 21 species
recorded in the U.S., only two nest

regularly in Colorado. The broad-tailed
hummingbird is most abundant in
Colorado, and nests in foothills and

mountain forests, usually near water.
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June 2011

Tiger Swallowtail

1 2 3 4 The tiger swallowtail butterfly can

be found in various habitats, such

as woodlands, fields, open areas,

rivers, creeks, roadsides, gardens,
urban parks, and city yards.
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July 2011

Dragonfly
1 2 Dragonflies are valuable insects

that eat mosquitos and other small
insects like flies, bees, and ants.
They are usually found around lakes,
ponds, streams, and wetlands.
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Bald Eagle
1 2 3 4 5 6 Seldom seen far from water, in

Colorado bald eagles are often found
near reservoirs abundant with fish.
Colorado is a popular wintering area
for bald eagles. The San Luis Valley is
a favorite because of its supply of fish
and waterfowl from open water and its
high population of rodents and rabbits.
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
Bighorn Sheep

1 2 3 The bighorn sheep is Colorado’s
official mammal, and is home to the
largest population of the species
anywhere. Two species of bighorn
exist in Colorado, the Rocky Mountain,
which is native, and the desert
bighorn. Herds are widely scattered
throughout the mountains and foothills.
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
Rocky Mountain Goat

1 The mountain goat was introduced
deliberately to Colorado, to expand
hunting opportunities. They mostly
stay in their high mountain range year
around, seldom going below treeline
except in severe winter weather.
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FRIDAY

Bobcat
1 2 3 4 5 Bobcats occur widely in North America,
from southern Canada to central Mexico
and throughout Colorado. Abundant
in foothills, canyons, mesas, and
plateaus where brush and woodland
provide suitable habitat, bobcats tend
to avoid open prairies, tundra, heavy
sub-alpine timber, and wetlands.
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Coyote
1 2 3 Coyotes live statewide in Colorado
and in many areas are quite common.

The availability of food plays an
important role. They are active day or
night, but mostly at dawn and dusk.
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2012 at a glance...
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Headquarters
212 West 3rd Street
Suite 210
Pueblo, CO 81003-3227
(719) 546-2400

Denver Office
720 South Colorado Boulevard
The Galleria, Suite 10A
Denver, CO 80246-1904
(303) 759-3552

Fort Collins Office
Department of Revenue
Regional Service Center
121 West Prospect Road

Building D
Fort Collins, CO 80526-5664
(970) 416-5993

Grand Junction Office
State Office Building
222 South 6th Street
Room 112
Grand Junction, CO 81501-2758
(970) 248-7053
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Rampage photo shoot, Aspen Productions Psyche by Donald Lipski ain, Idol Minds (video game)

From its early Native American and Mexican settlers, to 19th century pioneers and homesteaders, and
more recent immigrants from every corner of the globe, Colorado attracts those who embrace the new
frontier. We are passionate about our environment and we share an entrepreneurial mindset.

Our natural beauty and creative spirit have made Colorado a magnet for creative enterprises and
creative workers.

In July 2010, the Creative Industries Division was created as part S
of the state Office of Economic Development. The division merged ?:-,r h\v g
o P %™

W T

the former Council on the Arts, Office of Film, Television and Media,
and Art in Public Places program to capitalize on the immense
potential for our creative sector to drive economic growth. Funding
for the Creative Industries Division derives primarily from the State
Gaming Fund, State Capital Construction funds, and the National
Endowment for the Arts. For more information, visit our websites.

www.coloarts.org | www.coloradofilm.org

Colorado Dragon Boat Festival

Colorado’s Creative Economy

5th largest employment cluster

More than 186,000 jobs

$5 billion in employee earnings

Well distributed in communities across the state
5th in the nation in concentration of creatives
Growing faster than in other states

Sangre de Cristo Arts

f Source: 2008 study of Colorado’s Creative Economy. See the full study at www.coloarts.org.
RRers .

Based on input gathered from the creative sector and from government, business
and education leaders over the past two years, Colorado Creative Industries has
established this strategic plan to serve as our roadmap for the next four years.

|

M].S SlOIl | To promote, support and expand the creative industries
to drive Colorado’s economy, grow jobs and enhance our quality of life.

VlSlOn | Colorado Creative Industries sees a future where Colorado
is a premier Creative Economy as evidenced by:

o A strong brand identity for Colorado-designed products.
o A Top 10 reputation for arts and cultural experiences and productions.
« Significant and sustained investment in the creative industries.

¢ A robust creative workforce.

Downtown Aurora Visual Arts
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Denver Office of Cultural Affairs

Colorado Springs Fine Art Center

Flve PI‘ 0) gram Pl‘iOI‘ ities guide our program developme

support for creatives.

Strategies

Provide grants to nonprofit organizations and
government agencies.

Offer performance-based film incentives.

Increase support from other Office of Economic
Development programs.

Promote new and expanded public and private
financial support vehicles.

Reach out to marginalized individuals and businesses.

Persuade traditional funders and lenders of the value
of investment in creative industries.

Pass legislation providing direct financial assistance
to creatives.

Increase access to direct financial

development and networking
opportunities for creatives.

Strategies

Encourage chambers of commerce to enlist more
creative businesses as members.

Partner with SBDCs and community colleges
for training.

Work with sector on policy priorities to grow
creative jobs.

Support programs targeted to communities of color.
Identify communication pathways.

Identify & empower creative leadership to carry
the message.

Create policy partnerships with other growing
segments of economy.

Create and expand professional

Colorado Business Committee for the Arts

Expected Outcomes

More of the grants, loans and incentives offered by
the Office of Economic Development will support
Colorado-based creative industries.

Other Colorado-based public and private agencies will

create or expand grant and loan programs that target
creative businesses as clients.

Colorado will have at least one statutory mechanism
specifically targeted to provide financial support to
retain and grow jobs in the creative industries.

Aspen Santa Fe Ballet

Expected Outcomes

Creatives will develop their own formal networks
and associations that cross disciplines.

Colorado creatives will prioritize hiring and
collaborating with each other.

Public and private service providers will expand
the number and types of training and professional
development opportunities for creative enterprises
and entrepreneurs.

Creatives will have increased access to information
and opportunities for professional growth.

The creative sector will speak in a unified voice
regarding public policies required to grow
the sector.





Promote Colorado as a premier
creative hub.

Strategies

Identify and cultivate programs celebrating our.
creative accomplishments and cultural heritage.

Promote Colorado as a creative place to visit and invest.

Develop awareness of Colorado’s creativity and
creative products.

Encourage tourism agencies to highlight local creative assets.

Increase media coverage about Colorado as a top-rated
creative place to work and play.

Increase access to arts and creativity
skills in preschool through college

education and workforce development.

Strategies

Support educator professional development in arts learning.
Help creative businesses connect with education.

Track Colorado graduates who pursue creative careers
or occupations.

Support schools that use the arts as a strategy for student
success and workforce readiness.

Help schools evaluate impact of arts learning.

Expand knowledge base of legislators, education leaders
and other stakeholders about the role of arts learning.

Expected Outcomes

e There will be a platform to share captivating imagery,
video and other forms of digital experiences that showcase
work, ideas and the many benefits of creating in Colorado.

e Colorado creatives will share compelling stories of why
they choose to live and work in Colorado.

e There is increased coverage in the media and social
networks about Colorado as a creative hub.

e There is evidence of a worldwide “buzz” about Colorado
creativity and Colorado will become known nationally
and globally as a top-rated creative place to work
and play.

Expected Outcomes

e All Colorado students will have access to a rich and
balanced education.

e Colorado secondary and post-secondary graduates
will be prepared to fill Colorado creative occupations
or be creative entrepreneurs.

e Through access to arts learning, Colorado students
will be engaged in their school environment,
leading to student success, evidenced by increased
graduation rates.

e State policies will ensure there are arts education
requirements for high school graduation and
college admission.

by local governments and coalitions.

Strategies

Make presentations to local government officials
and community leaders about the impact of the
creative industries.

Develop resources for communities that want to use

arts and creative assets as a strategy for economic and
community development.

Compile information on Colorado’s creative communities.

Encourage convention and visitors to acquaint front line
people with local creative assets.

Stimulate increased support for creatives

Expected Outcomes

e Colorado communities will understand the local and
regional importance and impact of their creative Industries.

e Colorado communities will include creative and
artistic programs in their community vision and plan.

e Local government and tourism agencies will develop and
promote their unique creative branding and messaging.

e Colorado towns and cities will be recognized
nationally for their creative attributes.

e Colorado will have a statutory mechanism specifically
targeted to provide incentives to towns and cities to
invest in creative programs and businesses.

Front cover photos—High Noon Entertainment; Baroque Chamber Orchestra of Colorado; Business of Art Center Inc.; Sangre de Cristo Arts; Anderson Ranch Arts Center; Northern Colorado Intertribal Powwow Association

For more information and to read the entire strategic plan, visit our websites.

www.coloarts.org
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