
Branding and Marketing Boot Camp--"What's YOUR Brand?" 
 

According to a variety of statistical sources, 50% of all new businesses (including 
consultancies) will fail in the first two years.  Within five years 80% of new 
businesses will no longer be in operation.  How can you avoid becoming one of 
these statistical failures? 
 
You need to identify and create your brand; then you must define your market 
segments and marketing partners.  Only after you have created your brand and 
decided where to allocate your marketing dollars and efforts will you be ready to 
actually write a marketing plan.   
 
Branding is what makes you and your business the 'go-to" choice of clients and 
customers.  Market, "center of influence," and/or "power partner identification," 
followed by creating an actual marketing plan and strategy are the essential 
elements to put in place BEFORE actually "selling" products and/or services.  
Many consultants, sales reps, and professional advisors get sales and product 
training, but they DON'T get the branding and market identification/strategy 
training they need.   
 
The Minority Business Office and Janet Arrowood from The Write Source will 
present four workshops addressing What's Your Brand. The workshops will be 
held at the Auraria Higher Education Center at the Tivoli Center - Denver.  The 
workshops are scheduled for April 25, May 2nd, May 9th and May 16, 2007.   
 
To register contact Janet Arrowood, The Write Source at 303-717-7444 or 
thewritesource2@yahoo.com.  
 


