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 Tim Larsen, Colorado Dept. of Ag.
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Today’s topics:

Overview of U.S.
exports to Canada

Labeling Basics

Nutritional Labeling
Issues

Grading Labels
Organic Labeling

Meat, Poultry and
Processed Frt/Veg.

Claims

GMO and lrradiation
Shelf Life

Temporary Labeling
Enforcement
Questions & Answers



Canada Is the Leading Market for
U.S. Food and Agricultural Exports

U.S. Agricultural Exportsin Calendar Year 2004, $61 billion
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U.S. Agricultural Exports to Canada
under NAFTA
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U.S. Ag. Exports to Canada, by Type

2004 $9.7 billion
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Marketing in Canada
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LS. Food and Agricultural Product Exporiers Handbook

Exporter Business Tips
Export Services

Customs Import
Procedures

Food Regulation
Packaging & Labeling
Market Sector Trends
Best Prospects



CHECK OUT CANADA!
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Establish
Commercial
Relationships In
Canada

Endorsed by FAS

Cost-Effective

One-on-One

Meetings

Research

Market Overviews
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=S ontact Information

Office of Agricultural Affairs
Foreign Agricultural Service, USDA
U.S. Embassy, Ottawa
Tel: (613) 688-5267
Fax: (613) 688-3124

email: Agottawa@usda.gov I - I



Canadian labeling standards

The Canadian Food Inspection Agency (CFIA) enforces labeling standards
in Canada.

This presentation is a summary. of labeling standards used in Canada. It

should not be used as sol ource. It is strol recommended that you
consult the ‘Guide to Foo eling and Advertising’ found on the CFIA
wwW.inspection.gé.ca

website:

The CFIA may also be contacted directly to solve labeling issues not
covered by the Guide.
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Basic labeling standards are very
similar to US standards.

Some differences:
« Bilingual (French/

 Metric, and differ
system

« Some products are sold by volume "
instead of weight

« Standard container sizes
* Nutrition Facts panel standards.
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Labeling basics

Many other aspects are the |
same as US packaging:

e |dentification of man
and/or importer

e Country of origin (or
importer)
* Ingredient listing

« Component and
processing-aid declaration

* Imagery used on packaging
 UPC codes, etc.
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Labeling basics

All pre-packaged products require a label,
with some exceptions.

Information on some label
one of the two official lan

be in only
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Nutrition Facts

Nutrition Facts panel will be mandatory on most food
products.

ompanies orting

to comply.

Canadian manufacturers
to Canada have the sam
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Nutrition Facts

Canadian Nutrition Facts panels are similar on the surface to those
used in the US.

Nutrition Facts| | Nutrition Facts

sannng Sira 1 cup [(22Bml) vﬂleur i'.lt.ltﬂl:l\'e :

Zarvings Par Container 1 | |"I_i':_'l‘ P &% mLoEs gb / par | 2% mL (87
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Colories B Caleries from Fatd |8 | Toeam M vabeur quotidisnne

S Y llally value? :-I' L:.m.‘msu

Fotal Fat Cg 0% |l | Fat | Uphdaz 0.5 q) 1%
Zaburated FatOg 0% Saturated | satunes OQ 0%
Trans Fatllg & Trans | trams O g

Cholesterel Lass than Smg 0% Chobesterol | Cholestérol 0 mag

Sodium 120mg 5% Sodlum / Sodlum 0 mg 0%

Tatal Catbolydiate 113 4% Carbokydrate [ Gluddes 159 B'-
Digtary Fiber dg 0% Fibire | Fiares 7 o B
Sugers g Sugars | sucres 2 g

ik LU - | Protein / Protéines i o
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Nutrition Facts

Basics
Moarmal waidith font
8 point iype excepl as indicated
Thin rules — 0.5 poit
Rides cenined Lshveen kel
Heading: 13 paint bold type utrition Facts
Serving of stated size: 10 poind beading er 125 mL {87 g)
Subheadngs: & pont bold ty m— 2 povint rule
vikth 12 poiit laading " fmaun 5 Doy e L 1 point ke
Calories 50 Text ancised by 3 box with a 0.5
Fat05pn 1% [™ poirt rule wihin 3 points of faxi
& peink indent Saturated 0 g Value centred agans! mulidng
9 point kaading + Trans 0 g 0 %1% information on keft
Calores and non-inderbed ::::!ﬂ ll::'l 0 mg m
nutrients m bold , amount in ———— um ; P
medium type, 1?Wpﬁnl besaacling Sabon I'I'Itg B e H".”!mm bﬁnméﬂfmnﬁﬂﬂﬂ .
rbohydrate 159 nummbes and % Sign
Madiurn fype = Fibre 2 g 8 %
E.ugars 2 ]t Space batween number and wni
Protein 3 g
) = 2 poant male
Mediurm fype with 14 point leading \VitaminA 2% VieminC 10%
Ml Bypae wily 1.2 painl hrndung:'ﬂalcj LI 0% lron 2% j——Order of presentation gosa from laff to righl

5 point apacimg
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Nutrition Facts

* French and English Nutrition Facts
panels may be separate

sold in Canada.

« US format cannot be used on foods l
-1

y
s
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Nutrition Facts

Three main types of Basic Nutrition Facts Panel...

Standard Narrow Standard Bilingual Standard

Valeur nutritive Mutrition Facts Mutrition Facts Valeur nuiritive Nutrition Facts
par 125 mL (7 g Per 125 mL (57 g LU T - R LU Val utriti
Tenur L. vakir quobconne | | Amomt B % Daly il Amound SOV | | Tencur =R Ps?meﬁurn';_ n I;I I}'Eﬁ_ -
Calores 80 Calores B0 Calorizs 80 Ealarias 89 = L l__DEI \E]—m
Dpldes 0B 0 T=| |Faoen T Fat &g 1%| |Lipldes 050 1% Tenour %, vake quotiienm
sAlLIEs 04 o Salm@led 0g oo ﬂ:ﬁﬁ; ag 0% f_albléﬁ:c? g 0% Calarlas § CaloHes B
tiEEag tTan=00 i 2 g Fal 7 LIpldes 0 E T
e Chokeleml 0 m Choksleml 0 myg P |
g Cholesterol 0 g T I
- Sodium 0 mg 0| |Sodumomyg [ 9 0%
Eadium 0 AN B 0% | |Soee — + Trars /lrars 0 g
EMcides 18 T | |Tarbonyarate 18g e arborydrate 189 pelde= 189 Thoksler [ Choleslerl omn
- Fhra 24 CER Fhras 24 (2 .
Fhias 20 S EIEED] T s e S Sodium/ Sodiim o g [E3
2cres 2 g SLArs 24 Carbalydrate F Glucldes 1R 6%
Prateln 3 a Pralélnes :'lg
Frateines a4 Frofein 24 Fhora ¢ Fbies 2 4 63
Vilaming & 2% Wiamina © 10 % | |Vilamin A 2% Vilamin C 0% Narmin A 2T | amne A 2T SLgjars Sucres 2 g
- - Miamin & 0% | | arine 0% Fraten Froleines &
Talcum 0% Fer Tw| |TEoum 0% imon 2% o | | S T q
47 om % 6,5 cm = 306 o 47 om % B.5 om =318 o on FEA D A Mtamin A ClEming A 2%
v oayEe e E 0%
; Talcm 7 Calciim 3
ABomkT.Tom= 7.7 cm 326 omx 7.7 on = Z7.7 o
oy Fer FER
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Horizontal

Nutrition Facts

Some of the other types of Nutrition Facts Panel...

Simplified

Linear

Mutrition Facts
Per 1slick 27 a)

Valeur nutritive
pour 1 Elonnet 2,7 a)

Mutrition Facts per 1 cup (284 gt Calories 280

Fal 13 g (20 %), Saturmked Fat 3 g + Tranz Fat 2 g (25 %), Cholestanal 50 mg,
S jurm 280 mg (28 %), Catshydrmle 31 g (10%) Fbeop 0% Sugars 5

Protein 5 Vit (4 %) Vit C (2 %), Calaiumi (15 %], Iron (420

5 = % ey Walue

1004 om 1.4 om = 14 8 e
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Fal 0g o | |Cipldes og [
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vilamin C, cakoiun of lion

wilarming G, cokdum e fer.

Valeur nutritive pourt eess 224 5): Calories 260
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[
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Nutrition Facts
Valeur nufritive
Par 125 mL (B7 g) / par 125 mL (87 g |

Ao o, (Dl Volun
Tereur % vl Qe e
1

Calories / Calories 80 |
Fat / Lipides 0.5 g 1% |

Salurated / saturés O '

+ Trams / irans DM_
Cholesterol / Chélestérol 0mg )|
Sodium / Sodium S.ng 05 |
Carbohydrate / Glucides 153 &%

Fibre / Fibres 2 g 8% |

Sugars /Sucres 2 g '
Protein / Protéines 3 g

Vitamin A / Viamine A 2% |
Vitamin G/ Vtamine G 0% |
Calcium / Calcium 0% |
Iron ! Far 2% |

Facts Problems

C

Nutrition Facts
Sorving Size 126 mL (36 gj
Servings Par Comaing 13

A mowm Por Sarving

Calorias 90 Calorias from fa 9
Calories from Saturated + Trans 0
= Duiky vaie’
Total Fal 1 g 2%
ﬁll‘.:ﬁvw? Du o %
Omega-3 Polyursaturated 059
Menounsaturated 0.2 g
==y 0%
Sodium 300 mg 12%
Polasshum 410 mg 12%
Tolal Carbohydrale 27 g [E)
Distary Fibie 129 [TES
Balutie Fibre 0 g
Insoluble Fitre 11 g
Sugas g -
Sugar Alcohols 0 g
Sachog
Profein 4 g
WRamin & 0% ViamnC 0%
Caicun 2% Iom 35%

Wiamin O 0% WVitamin E
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Nutrition Facts Problems
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Organic

Claims regarding organic are similar to the
US.

A food certified by a certification body may
bear the trademark of the '

Until National Standards a lized,

certification of products described as orga
is voluntary in all provinces except Quebec.
www.caad-bio.org
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Grading

Different grading standards:

Grade names and l'

standards have been I\
established. 74 A

names mu be
o0 describe S
hich have
blished Canadian
t

t
grading standards excep

when it is preceeded with
the country name.

Food Labeling in Canada
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Meat, Poultry and Processed Fruit and Vegetables

Meat and poultry processing establishments outside Canada must be
authorized to export meat products to Canada.

Grade considerations.
Coding Canned products with a grade.

o ' .-'__ =
505

ORGANIC




Meat and Poultry

INGREDIENTS L

* Minimum Meat Protein Standard for protein
e Cuts
* Frozen and previously frozen considerations
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Claams

Claim rules:

e Size and prominence

« Placement of accompanying information

e Language require
* Nutrition Facts Table ’

« Conditions for advertising.
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Claams

Additional regulations
regarding claims:

« Conditions to qualify

» Claims must not be 'ing or

deceptive

» Claims should be based o
recognized health and scientific
evidence.
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Claams

New regulations permit 5 diet-related health claims:

e Low sodium and hypertension
e Calcium/Vit. D and osteoporosis

e Low saturated fat/trans d
heart disease

» Vegetables/fruits and ca

« Fermentable carbohydrates and
dental cavities. '
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Claams

Claims that a food does not
contain an ingredient or
substanee must be factual and
not ading. |

e Tot sence, if claim
 Claim should be justified

« Maximum acceptable level
definition.

Food Labeling in Canada
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GMO and Irradiation

Voluntary labeling and advertising of foods that
are and are not products of genetic engineering.

Irradiated foods "z
- &
restrictions. A




Shelf Life

Shelf Life must be indicated when a food or
beverage has a shelf life of 90 days or less.

Shelf Life and storage instructions must be

indicated if they differ from normal storage
conditions. '
p

Date should be easy to u nd in both

official languages.

y
Legal format needs year first:

Best before
04 JN 28

Meilleur avant
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L abeling compl i_anc:e

* Importer responsibility

e If non-compliant, CFIA notification thatt e
label will be modified

ada until it i
ulations

e Food cannot be sold in
compliant with Canadian r

* Retailers legal obligation.
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Temporary labeling measures

Test Market Food
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Enforcement

P ATV ™ !

SEHORT GRAIM = A«

" Brown Rice -Riz Brun

 Main CFIA considerations

» Accuracy of nutrient values
and claims

« Complaint and investi
basis.
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Funding for this seminar has
been provided by WUSATA as
part of the USDA MAP programs
providing assistance for
companies developing exports in

Canada.
This project Is managed by Ted Craig In
Wyoming and Tim Larsen in Colorado
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